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Professional Summary
Motivated and strategic Business Administration and Digital Marketing graduate from Khwarizmi University
Technical College (Jordan). Currently leading Business Development and Marketing at HexoVerse, an emerging
tech startup delivering smart digital platforms and SaaS solutions. Experienced in venture building, opportunity
discovery, market validation, and structuring sustainable business models. Dedicated to connecting innovative
technology with real-world problems, with extensive focus on municipal and institutional partnerships (B2G, B2B,
B2C), commercial pitch decks, and driving scalable growth for flagship initiatives including Rawaa (smart water
management), Namou (AI ad tool for SMEs), and Fath (interactive edutainment).

Professional Experience

Business Development & Marketing Lead 2024 – Present
HexoVerse

• Lead marketing initiatives and commercial planning for HexoVerse’s emerging tech solutions (Rawaa,
Namou, Fath)

• Prepare comprehensive pitch decks, institutional proposals, and presentation materials tailored for
upcoming meetings with the Ministry of National Economy, municipal councils, and institutional
partners

• Conduct target market research, competitive benchmarking, and pricing analyses to support product-
market fit

• Plan and execute digital marketing campaigns across Meta platforms (Facebook and Instagram) to
generate initial traction and brand awareness for product launches

• Collaborate closely with technical and product development teams to translate user feedback and
market requirements into actionable feature roadmaps

• Draft sponsorship packages, partnership frameworks, and client onboarding materials for local business
communities and educational partners

Digital Marketing & Business Specialist (Practical Trainee) 2023 – 2024
Academic & Field Projects

• Developed complete digital marketing strategies and ad campaigns during capstone and commercial
coursework

• Managed small-scale paid advertising campaigns, testing audience segmentation, ad creatives, and
copywriting

• Prepared commercial feasibility studies for digital startups, focusing on revenue forecasting and unit
economics

• Built and analyzed social media content schedules and performance metrics using Meta Business Suite
and Google Analytics

tel:+970594586874
mailto:info@mohammedsqour.com
https://www.mohammedsqour.com
https://www.linkedin.com/in/mohammed-sqour-3114a7297/
https://rawaa.net


Key Products & Managed Initiatives (HexoVerse)

Rawaa – Smart Water Distribution & IoT Platform
An integrated smart water management solution combining IoT hardware with a cloud dashboard and mobile app
to assist municipalities in monitoring distribution and reducing water loss.
• Commercial & Market Leadership: Guiding Rawaa from a business and market perspective toward institutional

adoption and municipal scaling; assessing municipal needs, authoring commercial proposals, and cultivating
institutional partnerships

• Impact Data Analysis: Documented field test metrics showing up to 30% reduction in water losses and significant
decreases in resident inquiries

• Monetization Modeling: Formulated tiered pricing models for municipal SaaS subscriptions and hardware sensor
packages

• Institutional Readiness: Developed promotional decks and executive summaries for municipal councils and
utility authorities

Official Website: rawaa.net | Project Case Study | Mobile App

Namou – AI-Powered Marketing Assistant for SMEs
A conversational platform built on Telegram designed to help home-based businesses and micro-sellers create ad
copy and social media visuals in minutes.
• Market Research: Analyzed the pain points of over 100+ local micro-businesses regarding advertising costs and

lack of design resources
• Go-to-Market Strategy: Defined the early adopter outreach strategy targeting home stores and small businesses

in Palestine and Jordan
• Commercial Preparation: Designed subscription pricing tiers and partnership proposals targeted for local en-

trepreneurial incubators and business networks

Official Website: namou.online | Project Case Study

Fath – Interactive Edutainment Platform
A gamified educational competition platform connecting interactive hardware buzzer tables with digital quiz ap-
plications for schools and universities.
• Sponsorship Decks: Authored multi-tier corporate sponsorship proposals tailored for private sector sponsors

and institutional partners
• Event Promotion: Coordinated digital media promotions and social coverage across TikTok and Instagram for

interactive quiz competitions
• Institutional Outreach Plan: Formulated introductory decks for educational institutions and community centers

Official Website: fath-app.com | Sponsors Portal | Project Case Study

E-Commerce & Digital Business Exposure
Participated in business analysis and digital marketing reviews for regional projects (Darcom, Amany Beauty,
Almarifa Tech), analyzing customer journeys and digital catalog presentation.

Portfolio Showcase Reference

Skills & Competencies

Core Focus Areas & Strategic Competencies
• Venture Building: Problem discovery, market opportunity validation, business model design, go-to-

market roadmaps

• Strategy & Business Development: Market analysis, opportunity appraisal, partnership structuring,
sustainable growth paths
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• Marketing & Growth: Customer acquisition, value proposition alignment, digital performance mar-
keting (Meta, TikTok), GA4

• Leadership & Communication: Vision translation, multi-stakeholder dialogue, cross-functional align-
ment between tech and business

• Market Relations: Institutional outreach across B2G (municipalities/government), B2B (corporate
partners), and B2C

Education

Bachelor’s Degree in Business Administration & Digital Marketing (E-Marketing)
Al-Khwarizmi University College (Khwarizmi University Technical College - KUTC) Amman, Jordan
• Status: Bachelor’s Degree Graduate in Business Administration & Digital Marketing

• Key Subjects: Digital Marketing, Strategic Management, E-Commerce, Project Feasibility Studies,
Market Research, Consumer Behavior, Integrated Marketing Communications (IMC)

• Graduation Project: Strategic Business and Digital Marketing Plan for an Emerging Technology
Venture

Certifications & Training
• Digital Marketing Fundamentals Certification – Google Digital Garage

• Social Media Marketing and Advertising Principles

• Business Model Canvas and Feasibility Study Workshop

• Professional Communication and Business Presentation Skills

Languages
• Arabic: Native Speaker (Excellent written and spoken business communication)

• English: Professional Working Proficiency (Business correspondence, presentations, and technical
terminology)


